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Since the stability of the financial and economic activities in the economic sectors
differs, the mechanisms of action of the accompanying marketing processes also differ
in them. Therefore, it is important to use effective marketing mechanisms based on the
specifics of each network. Any changes in economic and social life finally led to the
transport system being recognized as the resulting movement of goods and people in
modern economic literature. That is why it is important to increase the sensitivity of
the transport system to changes in the economy and its management, to study the
regularities of its development, not only for the network but also for other economic
spheres.

Increasing the speed and quality of transport, and reducing transport costs will
promote the development of transport and economic relations, and improve mobility
activity and living conditions of the population. As a result of the economic reforms
implemented since the first years of independence, several positive works have been
carried out on the network, including the introduction of market relations, taking into
account the specifics of each mode of transport. The legal framework for the formation
of the transport services market and the regulation of the activities of its participants
has been created. At present, the emergence of a competitive environment in the field
of providing transport services requires that each business entity and entrepreneur
provide quality services. To assess the state of the transportation services market, its
prospects, and trends for change, to analyze the long-term strategy of the network, its
current policies that are directly affected, and the basis for determining the needs for
financial, human, material, and technical resources and Developing a plan for its
development.

An important issue in this area is equipping the fleet of land transport companies
with modern vehicles and technological equipment, increasing the initiative of
transport companies to increase the volume and quality of transport services, as well
as organizing their systematic marketing activities. Ultimately, it is necessary to
combine into a single complex of processes all the work carried out in connection with
the full and high-quality satisfaction of demand for transport services. When solving
this task, there is a need to develop a unified strategy for the development of the area
at the national level, which should include, first of all, measures to update the vehicle
fleet of the republic's transport system. These include the development of the
production of trucks with a certain carrying capacity, which today has high commercial
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demand, the establishment of leasing-based purchases of foreign-made cars with
similar transport systems, or conducting joint projects in cooperation with them as the
basis for assembling cars in the republic and the provision of existing vehicles, to
provide high-quality maintenance to the owners of private transport, it is necessary to
modernize large service companies.

The rapid formation of the transport services market, functioning under conditions
of free competition, and the establishment of a system that does not create monopoly
problems in the timely and high-quality delivery of products from manufacturers to
consumers is one of the main problems of the economy today. To solve these tasks, in
all types of transport systems, although the form of privatization has been carried out,
it is necessary to look for opportunities for their liberalization and development of
competition, the use of modern management mechanisms, including the introduction
into practice of the principles of marketing. Since transport is one of the financially
strong industries, such companies cannot develop and implement serious marketing
strategies without state support. In addition, the physical and mental obsolescence of
vehicles, and the lack of financial resources for their renewal have limited the
opportunities for increasing the quality of transport and using marketing approaches in
management, even by reasonably financially stable transport companies in the
conditions of free economy and competition.

The main reason for the occurrence of such a situation is, of course, the systemic
transitional crisis of the economy of the republic, as well as other CIS countries.
Nevertheless, large transport and forwarding companies, especially rail and air
transport, are sticking to their relatively stable financial situation. In recent years, the
observation of regular economic growth, the volume of industrial production,
construction, and trade, as well as the rising standard of living of the population, have
led to an increasing demand for freight and passenger transport, both in quantity and
quality. The currently developing requirements of small and private companies for
high-quality delivery of small series \door to door\ are not fully satisfied by the offer
of large transport companies with outdated production capacities. For example, the
main part of the truck fleet consists of universal road vehicles with an average carrying
capacity
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high-quality delivery of small series \door to door\ are not fully satisfied by the offer
of large transport companies with outdated production capacities. For example, the
bulk of the fleet of cargo vehicles consists of universal road vehicles with an average
carrying capacity, and to date, commercial demand for such a car service has declined.
The fluctuations in transport demand from transport companies are not sufficiently
studied and promotion activities are not widespread. [1]

The problems of the traffic system are mainly related to problems related to the
complexity of introducing a new business management mechanism into the network.
In addition, with the introduction of the concept of marketing in the transport sector,
several problems are characterized by the specifics of direct transport production and
lead to the need to transform generally accepted ideas of marketing under network
activities proportion of non-production costs in the structure of transport costs
associated with it Company or other types of transport companies in road transport
companies directly affects the ability to maintain a non-tariff policy or conduct related
marketing activities to attract customers.

In addition, the methodology for determining the economic effectiveness of
marketing in road transport is characterized by a certain peculiarity, namely the
complexity of determining the share of the influence of marketing and other activities
(technical, technological, intellectual, etc.) on the economic impact from the provision
of receiving traffic services. As the transportation volume and sales of an automotive
company increase, one of the most difficult tasks is to identify the interaction between
the costs associated with organizing marketing activities. After all, such increases in
most cases can also occur under the influence of such factors as the expansion of the
volume of production in certain regions, the abundance of agricultural cultivation, the
opening of the tourist season, or the arrival of citizens for the summer vacation suburbs.
Exact calculations of the effects of advertising costs on the transport volume or
discounts on the tariff for the provision of transport services are carried out in addition
to business management methods through special market research, customer surveys,
and experiments. [3]

Instead of the conclusion, it should be noted that the economic or social effect that
can be achieved through marketing activities can manifest itself in two different ways:
in the form of a network effect and the form of an off-network effect. From the point
of view of social interests, the second vision of Samara can be several drums higher
than the first. For example, increasing the speed of cargo delivery and introducing
discounts on the transportation tariff will help increase competitiveness, since the
amount and turnover of working capital spent by cargo owners will decrease, and the
price of the transported product will decrease.

www.pedagoglar.uz 195 Volume-32, Issue-3, April - 2023



http://www.pedagoglar.uz/

“PEDAGOGS” international research journal ISSN: 2181-4027_SJIF: 4.995

References:

1. Gulamov, A. A., Ozatbekov, Y. F., & Ozatbekova, O. N. (2022).
INNOVATION-ORIENTED WAY OF DEVELOPMENT OF A MODERN
UNIVERSITY. Journal of new century innovations, 15(3), 53-59.

2. Ozatbekova, O., Ozatbekov, Y., & Gulamov, A. (2022). DISTINCTIVE
FEATURES OF THE TURKISH INVESTMENT POLICY. Current approaches and
new research in modern sciences, 1(1), 4-8.

3. Ozatbekova, 0., Ozatbekov, Y., & Gulamov, A. (2022).
TEOPETUYECKHME OCHOBBI HIIOTEHHOI'O KPEJIMTOBAHHA B
SKOHOMIUKE. Solution of social problems in management and economy, 1(1), 4-6.

4. Ozatbekova, O., Ozatbekov, Y., & Gulamov, A. (2022). THE
IMPORTANCE OF THE DEVELOPMENT OF FINANCIAL MARKETS IN THE
ECONOMY OF UZBEKISTAN. Zamonaviy dunyoda ijtimoiy fanlar: Nazariy va
amaliy izlanishlar, 1(20), 40-45.

5. Abdullayevich, G. A., & Qizi, R. S. S. (2022). UKTUCOJJUETHU
PAKAMJIAIITUPUII [MAPOUTUAA  PAKAMJIM  MAPKETHUHI'HUHI
VPHU. T, panchopmayusi  mooenel  KOPROPpAMuUSHO20 YNPAGIeHUs. 6  VCA0BUSX
uugposoii sxonomuxu, 1(1), 149-154,

6. Abdurakhmanov, O., Gulamov, A., & Shjaumarov, S. (2021). Improving
the needs of economic sectors for transport services on the basis of national standards.

7. Abdullaevich, G. A., & Khikmatullaevna, S. M. (2021). A study of
increasing the economic efficiency of transport services. South Asian Journal of
Marketing & Management Research, 11(9), 34-40.

8. Abdurakhmanov, O. K., Gulamov, A. A., Shaumarov, S. S., &
Kandakhorov, S. I. (2021). ON THE RETURN ON INVESTMENT FOR THERMAL
RENOVATION OF CIVIL BUILDINGS. TEMHUP HY.JI TPAHCIIOPTH, (3), 99.

Q. Gulamov, A., Abdurakhmanov, O., & Shjaumarov, S. (2021). Improving
Methodological Approaches to Assessing the Effectiveness of Using Fixed Capital in
Railway Transport. International Journal on Orange Technologies, 3(10), 1-12.

10.  Abdullaevich, G. A. (2020). ECONOMIC VALUATION OF THE
SHARE CAPITAL OF THE JOINT STOCK COMPANY" UZBEKISTAN
RAILWAYS. Science and Education, 2, 3.

11. I'ynamoB, A. A., & [Hama6oea, 3. C. K. (2020). IIpoGiembl pa3BuTUS
KEJIE3HOAOPOKHOTO TPAH3UTHOTO TIoTeHITnana Pecriyomiku Y30ekucran. Universum:

mexnuueckue nayku, (5-1 (74)), 64-67.
12.  Abdullaevich, G. A. (2020). ECONOMIC VALUATION OF THE

SHARE CAPITAL OF THE JOINT STOCK COMPANY" UZBEKISTAN
RAILWAYS. Science and Education, 2, 3.

www.pedagoglar.uz 196 Volume-32, Issue-3, April - 2023



http://www.pedagoglar.uz/

“PEDAGOGS” international research journal ISSN: 2181-4027_SJIF: 4.995

13.  Abdullayevich, G. A. (2019). Management of the Reproduction Process
of the Main Capital of the Railway Company. Asian Journal of Technology and
Management Research (AJTMR) Volume, 8(02).

14, Abdullayevich, G. A. (2019). Depreciacion en el aspecto de la estrategia
de modelado de inversion y analisis de los procesos de reproduccion del capital fijo del
transporte ferroviario. Religacion. Revista de Ciencias Sociales y Humanidades, 4(14),
319-331.

15. Abdullaevich, G. A. (2019). IMPROVEMENT OF ECONOMIC
METHODS OF DEPRECIATION IN THE JOINT-STOCK COMPANY
“UZBEKISTAN RAILWAYS”. Methods and problems of practical application, 143.

16. I'ynamos, A. A. (2019). V3BEKCTOH PECITYBJIMKACHUJIA TEMUP
NV TPAHCIOPTUHUHI 3AMOHABUIN PUBOXJIAHUII XOJATUHUHT
TAXJINIIN. Pecypcocbepeecarowue mexnonoeuu na mparcnopme, 20(1), 297-305.

17.  Abdullayevich, G. A. (2019). Depreciation in the aspect of modeling
strategy of investment and analysis of reproduction processes of fixed capital of
railway transport. Religacion: Revista de Ciencias Sociales y Humanidades, 4(14),
319-330.

18. I'ynamoB, A. (2019). DxoHOMH4YECKas OIlEHKAa OCHOBHOI'O KaluTasia
aKLIMOHEPHOro o0uIecTBa Y30EKUCTOH TEMUP NyJu1apu. IKOHOMUKA U UHHOBAYUOHHbBIE
mexnonocuu, (2), 1543-163.

19. I'ymamos, A. A. (2019). MOJAEJIb OLHEHKN D5®®EKTHUBHOCTU
BOCITPOU3BO/JICTBA OCHOBHLBIX ®OHJIOB B XEJIE3HOAOPOXHOM
TPAHCIIOPTE. Tpancnopm wenkosoeo nymu, (1-2), 82-91.

20.  Abdulaziz, G. (2019). Retrospective analysis of reproduction processes of
fixed capital of railway transport. bronremens nayxu u npakmuxu, 5(2), 235-244.

21. I'ynamoB, A. A., Mepranos, A. M., & Paxmaros, 3. H. (2017). Tapud xak
daktop MOBBIIICHUS KOHKYPEHTOCITOCOOHOCTH HAllMOHAJLHOU
SKOHOMUKH. Midicnapoonuii naykosuti scypuan Inmepnayka, (5), 115-19.

22, Pacynos, M. X., PuzaeB, A. H., & I'ynamos, A. A. (2016). K Bompocy
yIpaBlIeHUs KaJpaMd B MHHOBAIMOHHOW Cpelie KEJIE3HOJOPOXKHOTO TPAHCIIOpTa
akiuoHepHoro ooOmectBa"  Y30ekuctoH Temup ymnapu'". MunosayuonHbll
mpancnopm, (3), 13-16.

23. I'ynamoB, A. A. (2016). CoBepiieHCTBOBaHME METOJOB IIE€JIEBOIO
WCIOJIb30BAHUSI aMOPTH3AIIUN B BOCTIPOM3BOJICTBEHHOM IPOIIECCE OCHOBHBIX (hOHIOB
KEJIE3HOAOPOKHOU KoMIaHuu. Mixcrnapoonuti naykosuii xcyprar, (9), 103-105.

24. I'ynamog, A. A. (2011). MeTonuka OLIEHKHA BOCIIPOU3BOJICTBA OCHOBHBIX
MIPOU3BO/ICTBEHHBIX dbonmoOB KEJIE3HOIOPOKHOMN KOMITaHuu. M3eecmus
Ilemepbypeckoeo ynusepcumema nymeii cooowenust, (1), 257-266.

www.pedagoglar.uz 197 Volume-32, Issue-3, April - 2023



http://www.pedagoglar.uz/

“PEDAGOGS” international research journal ISSN: 2181-4027_SJIF: 4.995

25. I'ynamoB, A. A. (2011). Dxonomuueckas oyenka 60CHPOU3BOOCMBA
ocHo6HbIX  (honoos  acenesnooopoxcnou  komnanuu (Doctoral  dissertation,
[TerepOyprckuii rocy1apCTBEHHBIN YHUBEPCUTET MyTEH COOOIICHMS ).

26. I'ynamoB, A. A. (2010). OOocHOBaHHME palMOHAIBHOTO METO/Aa
HAYHCJICHHSI aMOPTH3AIlMM B YCJIOBHSIX ONTHMH3AIMKA BOCIPOU3BOJICTBA TPY30BOTO
BarOHHOTO  MapkKa  TPAaHCIOPTHOW  KoMmMHOaHuWW. Mszsecmus  Ilemepbypeckoco
YVHusepcumema nymetii cooowenus, (2), 163-176.

217. I'ynamos, A. A. (2010). IIporuo3upoBanre 00bEMOB TTEPEBO30K T'PY30B
Ha y30€KCKOH jxene3Hou aopore. M3zgecmus [lemepbypeckoeo yHugepcumema nymetl
coobwenus, (1), 82-93.

28. Gulamov, A. MODEL FOR ASSESSING THE EFFICIENCY OF
REPRODUCTION OF FIXED ASSETS IN RAILWAY TRANSPORT.

www.pedagoglar.uz 198 Volume-32, Issue-3, April - 2023



http://www.pedagoglar.uz/

